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Definition of Market Demand

Philip Kotler

Kotler in 2009
May 27, 1931 (age 87)
Chicago, lllinois, U.5.

MNationality American

Education

Cccupation Author, Marketing Frofessaor,

Known for
Website

DeFPaul University
University of Chicago
Massachusetts Institute of
Technology

Economist and Consuliant
marketing, economics

wwww plkotler.org &
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Various Marketing Program in Different Situation of the
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Market Demand

. Negative Demand - Conversional Marketing
ol8lRAHS HOL - 3uldcell Hus2lot
. Zero Demand - Stimulation Marketing
H{dlell Aellel / 9ol HidL - Galuat HBEDL / Yllgoicell HiEelol
. Latent Demand - Development Oriented Marketing
YyrdHiol - [@Qstacell wBdlot
. Irregular Demand - Synchrony Marketing
BAAR A HioL - uHsIAlt JBEloL
. Falling Demand - Re-marketing
sHal Ul 1oL - Yot::uB2loL
. Full Demand - Maintenance Marketing
yol Hidl - [ewacell Hsdlol
. Overfull Demand - De-Marketing
(A HioL - ([AQuld 1Bl
. Unwholesome Demand - Counter Marketing

sllalslRs Hiol - ula-uuselat
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