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Time Table for
UGB.COM-V CC-302 MMP

DAY

MONDAY

WEDNESDAY

PERIOD
NO.

TIME

FECULTY DIGITAL
PLATFORM

Dr. LALITA GOOGLE
CLASSROOM

Dr. LALITA GOOGLE
CLASSROOM



Sharing a link for
Syllabus of CC-302 MMP
as per
Gujarat University

& Google drive Link on Ms teams & Google Classroom

https://drive.google.com/file/d/1MRugGff7ZBTWHQ
En34X3BVvZNPCc sE -/view?usp=sharing Syllabus
of CC-302 MMP as per Gujarat University



https://drive.google.com/file/d/1MRugGff7BTWHQEn34X3BVvZNPCc_sE_-/view?usp=sharingS

Google Classroom Code:2020-21

UGBCOMSEM: V - 6zg4ruy
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. CC302: Marketing Management in Practice

Syllabus
Unit:1. Services Marketing & Customer Relationship
Management
Retailing in India

Rural Marketing In India

Case Studies in Marketing
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[Marketing Management in Practice]

Aloz. - 1. A WSR2 i es 2Acidle 2ida
oL deeldl Aal wE(Ea
ALes Aoiurl AAe-l 2, Gal 24 F1MEL _
asteldl silsxdl, Asivueld HEEa1 A ALes Asitld A2ua-t (CRM)
Ales AoitlAL AAaA s1lsHd BIdR Vil VHA
AULS S AoiHLAL AALAAAL yesl
AL sl yie2ll 211 208l yaieslld Hed
AULSSLAL Acl™ MLl
2. ciiradHi ywes dael
€921 AR AU 2 selas
€925 ANl Yo ugRil
SURAHL 925 A2l - uadH R, @sia 247 sy
HIRAML 925 Qauet-l sl Sl
UMD 221 HaAL Seudl
3. euRaxHi aaiHler HiIsEo)
atHler EREord Hew (Acia(ls2e
alel M EEa unlazel : elal A [(Brd sl
ALe S, Mol 2 28 (GEus)) [RAazel
ALHler ool el wlwell Qeleod AALaA
WSl 21 B34l qElEa Muledlzianz
25%

- 4. HIS@o1 Sz-zes)
Zu-22dl ugla- G2l > zu—=edl ug@-AL stel > Zu-224 QU sl

3l (1) AFUL Hun [ S1ulRa . (GSTDC) (2) RUDI : L
[Actzel a2 A%Udd Hidd (3) FMCG in small packs are driving sales in rural
India. (a3su2(l 2@l Ul Hia-A -t AESL ABAU GUAHl 208 9 © ) .

V.S. Ramaswami and S.namakumari. Macmillan. (ii) “Case Studies in Marketing — T,
Indian Context by R Shrinivasan . PHI learning Pvt. Ltd. (iii) Rural Marketing — Text a
Cases by C.5.G Krishnamacit aryulu-and lalitha P?amakrishnan. Pecdrson Education
Marketing Management by Philip Kotler and others for Services Marking Topic.
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2. A WA us 12, asieidl-u sidsul, Aeiaueudd Wi 24
(3. UEIS ASIAS AL USIRL A -1l ALsS AL AL F2a

4. A 2udl Al sEa eygau 13. Al s AL ALLHLAL 15U B3dR 2 2UA
5. At WEEad 208241 uRenl 14. 85 A s1dsu-u w2l

6. A wiEa Mmadl eysau 15. A s wriedld usr

7. Al As uBu A caqran (i) 16. 28R wiedd uew

8. Al AF A Al 1uel 17. A5 Adin Wual

9. AWeS AGMY AWant : w1 wA qael > dqasll vewmn

| 10. 205 Akl AWE-u Gral > weALA Ua-L
o Auiscll-olle : YR HCUAFHHI HIA “Cld-U HEHI AUl 2" caly 9. dul 3¢

Rouctl Cst3ti Al d saley 1ell. dell aitcds séu-d unui avll-d dai- w5221
Gl AN HSTIU Yer2il 2 YlReHl aHdy s4l 6.
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PHILIP KOTLER WS

AMERICAN MARKETING AUTHOR,
CONSULTANT, AND PROFESSOR

—

(3(@Au sleetR
« Qal AWs ygld 8,% slsugl Aol sl ad, ¥ As s olly
(s Aol cllel AL 23 Aol B WERAHLA B Ul HUAS| essHl
32512 Al otedl, Aof Beuleat elllds Vet A AslA Al
ASLRAA ol ULl &les 2U%.”
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Acllell cell
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1.2%2UR] (Intangibility)
2. u(Aeues ?J.qu Al (letuetoLdl (Inseparability)

3. @?ldluL{l (Heterogeneity)
4. ol dUy] (Parishability)
5. HUAS] 55 dél (No Ownership Right)
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6. WH[ESs Acl A ol culseold Aell







