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Today’s Learning Points:

* Marketing concepts & approaches * Trends in marketing
* Marketing channels -Social marketing

* Marketing mix -Online marketing
 Strategic Marketing Planning -Green marketing

* Market segmentation -Direct marketing

* Targeting and positioning of market ||-Rural marketing
* Logistic Marketing * CRM
* Service Marketing




What is Marketing ?

Marketing is all about putting
the right product in the right place, at the right price, at the right time.
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Marketing Concepts & Approaches

Product oriented marketing-
(Traditional)

Production oriented marketing-
(AMA)

Sales oriented marketing-

(E. F. Clerk)
Consumer oriented marketing-
(C. G. Mortimer)
Societal oriented marketing-
(Paul Mazur)
Modern marketing

Production
Orientation

Market Product
Orientation Orientation

Organisation

Societal Sales
Orientation Orientation




Marketing channels

'What 1Is marketing channel?

Marketing channel is a function and an
ﬁ intermediary network system (agent, trader,
retailer, and so on) which is well organized to
do all marketing activities (Berman, 19986)

Marketing channel is an external organization
to perform physical delivery from producers to
consumers (Rosenbloom, 1995)

ﬁ Marketing Channel is a networking organization

that connects manufacturers with end users
(Craven, 1991)




Offline Marketing Channels

Online Marketing Channels

 Retail Shops/Physical Stores
* Text messages

* Print advertising

* Business card

* Mail-order catalogues

* Direct mails

* Radio advertisements

Websites

Content marketing

SEO (search engine optimization)
Email Marketing

SEM (search engine marketing)
Social Media Marketing

PPC (pay per click)(Display Ads)
Video Marketing

Affiliate Marketing

Mobile Marketing and more
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Definition: The marketing mix refers to the set of actions, or tactics, that a company uses to
promote its brand or product in the market.

The 4Ps make up a typical marketing mix - Price, Product, Promotion and Place.

However, nowadays, the marketing mix increasingly includes several other Ps like Packaging,
Positioning, People and even Politics as vital mix elements.

PROMOTION
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Another approach is Lauterbur's 4Cs,

which presents the elements of the marketing mix from
the buyer’s

rather than the seller's, perspective. It is made up of:

*Customer needs and wants (the equivalent of product).

*Cost (price).
*Convenience (place).
Communication (promotion).

PROMOTION




What is Strategic Planning? The elements of a planning

* Market-oriented strategic planning is the e 1. Set your marketing goals
managerial process of developing and i .
maintaining a viable fit between the * 2. Conduct a marketing audit.
organization's objectives, skills, and resources e 3. Conduct market research
and its changing market opportunities.

* 4. Analyse the market research.

» Strategic planning is the art of creating specific i )
business strategies, implementing them, and * 5. ldentify a target audience.
evaluating the results of executing the plan, in « 6. Determine a budget.
regard to a company’s overall long-term goals or
desires. * 7. Develop marketing strategies

« 8. Develop an implementation schedule.
* 9. Create an evaluation process.






SEGMENTATION

Market
Segmentation

TARGETING

POSITIONING




S

Segmentation

T
Targeting

P

Positioning

Divide market into
distinct groups of
customers
(segments) using
segmentation
practices.

Determine which
customer group
(segment) to focus
your marketing
efforts on.

Create product
positioning and
marketing mix that is
most likely to appeal
to the selected
audience.




Logistic marketing

* Marketing logistics involve
planning, delivering and
controlling the flow of physical
goods, marketing materials and
information from the producer to e .

the market. The aim is to meet
customer demands while still -

making a satisfactory profit.

* The purpose of logistics \“-... -
management is to deliver the right -
product to the right place at the

right time.







Service Marketing
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Social marketing is marketing designed to create social change, not to directly benefit a brand. Using
traditional marketing techniques, it raises awareness of a given problem or cause, and aims to convince
an audience to change their behaviors.

Health and safety, including:
*Anti-smoking Social activism, including:

"s‘"ti'd"f'g _ 4 healthy eati *llluminating struggles that people of color,
romOt.m.g exercise and healthy eating people with disabilities, etc. face, then inspiring
*Safe driving

-Railroad station safety people to fight against mechanisms that create

Environmental causes, including: ineq.uality -
*Anti-deforestation *Anti-bullying
Anti-littering *Fighting gender stereotypes

*Endangered species awareness

Who initiates these social marketing campaigns? Nonprofit organizations and charities run the majority
of social marketing campaigns. Government organizations, highway safety coalitions, and emergency
services (police, fire, ambulance) run them as well. But social marketing is not out of the question if
you’re a commercial business. Commercial brands will sometimes run social marketing campaigns for
causes they are passionate about.




2. Online marketing

Online marketing is the practice of leveraging web-based channels to spread

a message about a company's brand, products, or services to its potential customers.

Online marketing combines the internet's creative and technical tools,
including design, development, sales and advertising, while focusing on
planning out the marketing policy.

Online
Marketimng

Blog

Markaeting




3.Green Marketing

* What Is Green Marketing?

* Green marketing refers to the practice of developing and advertising products based on their real or perceived

environmental sustainability.

When a company’s green marketing activities are not substantiated by significant Consumer-
investments or operational changes, they may be criticized for false or misleading Oriented

Marketing
advertising. This practice is also sometimes referred to as greenwashing.

Customer
Value
Marketing

Features of Green Marketing :-

Societal
Marketing

* Green marketing helps to produce eco- Pnnc‘ples
friendly products. Of Green
Green products focuses on wastage M k .
minimization and proper resource planning. ar et]ng

Green marketing bhelps in sustainabilty of
environment.

Green marketing is also contributing for
reduction of various green house gases in M’:‘i—"‘:’_" 'ﬂ“":“tt_“’e
the environment. Feting ol
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The Product should be
environmentally safe,
should contain nothing
that causes harm to
the environment

S

~

Price for the product
should not be very
high/Simply should

have affordable price

4

Principles of

Green Marketing

il "2
The marketing strategy
should focus on the
environmental
benefits, in fact if
possible should make it

the selling point
e 4

/



4.Direct marketing

Direct marketing is a promotional method that involves presenting
information about your company, product, or service to your target
customer the use of an advertising middleman. It is a targeted form of
marketing that presents information of potential interest to a consumer
that has been determined to be a likely buyer.

Catalogs & Postal Mailings

Online Adv%\’/ Telemarketing
Direct

Marketing

Ads on Mobile Devices Text Messaging

Brochures

Catalogs

Fliers

News letters

Post cards

Coupons

Emails

Targeted online display ads
Phone calls

Text messages







5. Rural marketing

Rural marketing is a process of developing, pricing, promoting, and distributing
rural specific goods and services leading to desired exchange with rural customers

to satisfy their needs and wants, and also to achieve organizational objectives.

To be precise, rural marketing in India, economy covers two broad sections,
namely:

i. Selling of agricultural products in the urban areas

ii. Selling of manufactured products in the rural regions
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5. Rural marketing

« Rural Marketing in India

« Types of Rural Markets:
* Periodic Markets,

 Mobile Traders
 Permanent Retail Shops



CRM
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Consumer Relationship Management
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1.9

1. Philip Kotler:

CRM is the process of carefully managing detailed
information about individual customer and all customers touch
points to maximise customer loyalty.

2. Scott Horn stein:

CRM is the delivery of customer care as a strategic product
with measurement and reward focused on generating happier
customers that stay longer and more.
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